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MarƟ nez is located in Contra 
Costa County and the city is part 
of the San Francisco – Oakland – 
Hayward Metropolitan  StaƟ sƟ cal 
Area (MSA) which includes 5 
counƟ es, grouped into three 
 divisions. The 5 counƟ es are 
San Francisco, Alameda, Marin, 
 Contra Costa, and San Mateo 
County. The three divisions are 
Oakland–Hayward–Berkeley 
(Alameda and Contra Costa 
CounƟ es), San Francisco–Red-
wood City–South San Francisco 
(San Francisco and San Mateo 
CounƟ es), and San Rafael (Marin 
County).

Contra Costa County is divided 
into three areas including West, 
Central and East County.  CiƟ es 
in West County include: El Cer-
rito, Hercules, Pinole, Richmond 
and San Pablo; Central County 
includes Clayton, Concord, 
 Danville, LafayeƩ e, MarƟ nez 
(County Seat), Moraga, Orin-
da, Pleasant Hill, San Ramon 
and Walnut Creek; and East 
County includes AnƟ och, Bay 
Point, Brentwood, Oakley and 
 PiƩ sburg.

MarƟ nez was incorporated as a 
city in 1876.  The City is  located 
on I-680 and Highway 4. It 
 encompasses 13 square miles 
and is located 375 miles north of 

Introduc  on

Los Angeles, 35 miles northeast 
of San Francisco and 63 miles 
from Sacramento.  The City of 
MarƟ nez with a current popula-
Ɵ on of 36,842 is the 10th largest 
by populaƟ on in Contra Costa 
County. 
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Type of Government General Law Municipal CorporaƟ on
Incorporated April 1, 1876

Size 13.1 square miles
ElevaƟ on 23 feet above sea level

Average Annual Rainfall 20.28 inches
Bond RaƟ ng Aa3

Earthquake Zone Seismic Zone 4
Fire ProtecƟ on 4

PopulaƟ on 36,842
PopulaƟ on Growth .6% 2014 over 2013

Median Age 43.2

Median Household Income $83,112
Average Household Size 2.48
Number of Households 14,248
Median Housing Value $406,300

Median Rent $1,341

Crime Rate 24/1,000 residents
Unemployment Rate (12.2014) 4.1%

Average Time to Work 27.9 minutes
District SAT Score 1,720
District API Score 837

Percentage of PopulaƟ on with  
BA or Higher Degree

35.8%

 

Demographics

Figure 1 | Fast Facts
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Demographics

Popula  on
MarƟ nez has a current 
populaƟ on of 36,842.  
The City’s populaƟ on has 
grown 2.88% from 2010 to 
2014 as compared to 4.1% 
for the County and 4.7% for 
the Metropolitan  StaƟ sƟ cal 
Area (MSA) .

Figure 2 | Popula  on Growth
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Figure 3 | Age Distribu  on 

MarƟ nez has a current median age of 42.2 vs. Contra Costa County and San Francisco of 38.5 years.

Demographics
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Figure 4 | Age Composi  on
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Figure 5| Household Growth (no. of households)

Households   
 2000 2010 % Change
Mar  nez 14,300 14,287 -0.001
Contra Costa County 344,129 375,364 9.08
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Figure 6 | Housing Units

Demographics

MarƟ nez has a strong 
tradiƟ on of occupied 
housing units with 
92% owner  occupied.
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Figure 7 | City Median Home Price 

Cascara Canyon - Shell Avenue
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Figure 8 | City Home Price Change

Demographics

Muir Landing - Haven Street
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Figure 9 | Median sales price single family home price detached homes

Figure 10 | Median sales price single family home price detached house % change

Demographics
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Figure 11| Race Ethnicity

Figure 12| Per Capita Income 

The populaƟ on is 69% 
Caucasian followed by 
Hispanic at 15% and 
Asian at 8%.

Demographics

$39,164

$38,219

$29,527

$28,155

Per Capita Income

Martinez

Contra Costa County

California 

U.S.

4%

0%

8%

69%

15%

4%

Race 
African American

American Indian, Alaska 
Native

Asian, Hawaian,Pacific 
Islander

Caucasian

Hispanic

Multirace



2015 Demographic Profi le  15 www.cityofmarƟ nez.org

Figure 13| Median Household Income

Demographics
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Figure 14| Households by Income 
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Educa  on

MarƟ nez has a highly 
educated populaƟ on 
with nearly 36% with 
bachelors or higher 
degree.

Figure 15| Educa  onal A  ainment
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Educa  on

Figure 16 | Academic Performance Index

Mar  nez Unifi ed Schools  

Elementary   
John Muir  820
John SweƩ   805
Las Juntas  799
Morello Park  924

Middle   
MarƟ nez Jr. High  844

High   
Alhambra Senior High  826

MarƟ nez schools rank high 
when measured against the 
State benchmark of 800. All 
schools but one exceed the 
State standard.

Alhambra Senior High School MarƟ nez Junior High School
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Figure 17| High School graduates qualifi ed for UC and CSU entrance

MarƟ nez grads have a 
higher entrance quali-
fi caƟ on than the State, 
Contra Costa County 
and the District.

Higher Educa  on

There are several insƟ tuƟ ons of higher learning near MarƟ nez.  These include:

Public Universi  es
• University of California, Berkeley
• California State University East Bay, Concord
• The California MariƟ me Academy

Private Universi  es
• Chapman University
• John F. Kennedy University
• St. Mary’s College of California
• Touro University California

Public Community College
• Diablo Valley College
• Los Medanos College
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Figure 18 | Labor Force

Labor Force

Labor Force and Employment    
 LF CE U UR
MarƟ nez  22,900   22,000   900  4.1%

Contra Costa County 544,300   516,400   27,900  5.1%

California 18,726,000   17,464,000   1,251,800  6.7%

Notes:
LF, Labor Force
CE, Civilian Unemployment
U, Unemployment

UR, Unemployment Rate

Figure 19 | Unemployment Rate MarƟ nez unemployment 
is lower than California 
and Contra Costa County.
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Labor Force

Figure 20 | Employment Growth

MarƟ nez has grown 
faster than the State 
and Contra Costa 
County.

Figure 21 | Average Wage per Job

Average Wage per Job  
   
California $57,111
   
Bay Area   
 Alameda County $63,533
 Contra Costa County $60,855
 Marin County $59,427
 Napa County $47,089
 San Mateo County $103,431
 Santa Clara County $98,576
 Sonoma County $45,416
   
Metropolitan Areas  
 Riverside San Bernardino Ontario $40,437
 Sacramento Roseville Arcade $52,218
 San Diego Carlsbad $54,836
 San Francisco Oakland Hayward $76,227
 San Jose Sunnyvale Santa Clara $97,637

Wages in Contra  Costa 
County and the Bay 
Area in general are 
higher than the State.
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Labor Force

Figure 22 | Major Employers

In MarƟ nez the major 
employment sectors 
are educaƟ onal ser-
vices, health care and 
professional services.
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Economy

Figure 23 | Tax Rates

 Tax  Rate
Business License Gross receipts
 
Corporate 8.84%
 
Personal  1 - 12.3%
 
Property (base) 1%
 
Sales  8.5%
 
TOT (hotel) 10%
 
UƟ lity N/A

Figure 24 | Per Capita Sales Tax

The year shown is for 2013 rates per capita. MarƟ nez ranks in the lower threshold of agencies for 
this factor. Nearly all the higher ranking agencies have regional malls, automobile dealerships, sev-
eral big box stores and in the case of Benicia signifi cant sales and use tax.
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Figure 25 |Secured Property Parcel by Number 

Economy

The City’s parcel mix 
is primarily residenƟ al 
with this parcel type 
represenƟ ng 90% of all 
 secured parcels. Com-
mercial, vacant and 
 exempt parcels, are the 
next largest  categories.

Figure 26 | Secured Property Parcels by Percent
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Figure 27| Property Tax Levy Rate

Economy

The City receives 
nearly 16 cents for 
each property tax dol-
lar paid. The range is 
from 5 cents to nearly 
29 cents per dollar.

Figure 28| Business Informa  on

The City and partners provide site locaters, businesses and developers access to several services and 
programs that off er assistance in the site locaƟ on and site development process including:  

Development Agreements

 Development Fee EsƟ mates 

 Development Permit Assistance

 Financing 

 Labor Training and Assistance

 Use Tax Rebates

 UƟ lity Rebates and IncenƟ ves
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Economy

Development Agreements

The City may consider the use of a development agreement (DA) for strategic development projects.  
Development agreements are based on benefi ts accruing to both parƟ es, the public agency and the de-
veloper/business.  A principal incenƟ ve provided is locking in a development enƟ tlement longer than the 
tradiƟ onal two years.  DA’s are negoƟ ated agreements. 

Development Fee Es  mates

The City can provide site locaƟ on consultants, developers and businesses with fee esƟ mates to construct 
and rehabilitate structures.  For strategic revenue producing projects, the City may consider enabling 
the developer/business to access available fee fi nancing programs such as the Statewide CommuniƟ es 
Infrastructure Program (SCIP) described further below.

Development Permit Assistance

The City off ers pre-applicaƟ on meeƟ ng assistance. This program enables businesses and developers to 
meet with appropriate community development staff  prior to a formal development submiƩ al. The City 
will consider streamlining the permit process for projects providing signifi cant community economic 
benefi ts.  These include:

• Projects generaƟ ng signifi cant sales and use taxes
• Projects providing full Ɵ me jobs paying at least the average annual wage for Contra Costa County 

and off ering full wage and health insurance benefi ts
• Projects where the locaƟ on matches a City targeted business

Financing

The City is a member of the California Statewide CommuniƟ es Development Authority (CSCDA), a Joint 
Powers Authority (JPA), which off ers the IDB and SCIP fi nancial assistance programs described below.

• Communi  es Infrastructure Financing Program (SCIP) 
 This program enables developers to pay development impact fees or fund public improvements long 

term at tax-exempt interest rates.  

 hƩ p://www.cacommuniƟ es.org/public-agency-programs/statewide-community-infrastructure-pro-
gram/scip-faqs/
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• Industrial Development Bonds (IDB)
 This program off ers qualifi ed manufacturing fi rms tax-exempt bond fi nancing for purchase of land 

and construcƟ on of manufacturing faciliƟ es and purchase of manufacturing equipment. 

 hƩ p://www.cacommuniƟ es.org/private-acƟ vity-programs/idbs-manufacturing/

Labor Training and Assistance

Businesses can take advantage of a number of incenƟ ve programs off ered by the State of California. 
These programs off er assistance in fi nding qualifi ed workers, employment training cost reimbursement 
and related programs.  One such program is the:

• Employment Training Assistance
 This program off ers state reimbursement for training and retraining of workers.

 hƩ p://www.etp.ca.gov/program.cfm

U  lity Rebates and Incen  ves

• Pacifi c Gas & Electric (PG&E) 
 This program off ers uƟ lity cost reimbursements to companies.  

 hƩ p://www.pge.com/en/mybusiness/save/rebates/erebates/index.page

Economy
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Infrastructure and U  li  es

Regional TransportaƟ on

Figure 29 | Airports

  Airport Distance Travel Time
Airports Airport Code In Miles Minutes
Oakland Oakland InternaƟ onal OAK 36 37
San Francisco San Francisco InternaƟ onal SFO 46 51

Figure 30|Highways

  Highway Distance
Highways Des  na  on City  Route In Miles
 Concord I-680 9
 Lake Tahoe I-80 179
 Los Angeles I-5 375
 Napa SH29/I-680 N 29
 Pleasanton I-680 33
 Redding I-5 193
 Sacramento I-80 63
 San Diego I-5 494
 San Francisco I-680 36
 San Jose I-680/SR 24 60
 San Rafael I-580W 34
 Santa Rosa SR37/US 101 58
 Vacaville I-80 30
 Walnut Creek I-680 12

Figure 31 | Public Transit

MarƟ nez is served by County ConnecƟ on.  County ConnecƟ on is the main bus service provider for this 
part of the county, but there is also a feeder coach service provided by Amtrak in addiƟ on to bus service 
from neighboring transit jurisdicƟ ons. County ConnecƟ on is the local transit agency charged with pro-
viding bus service and off ers express bus service to the Walnut Creek BART staƟ on and local bus service 
to the Concord, North Concord/MarƟ nez, and Pleasant Hill BART staƟ ons, as well as points in between, 
including Diablo Valley College.
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Rail

MarƟ nez is served by an Amtrak passenger train staƟ on.  The staƟ on was opened in September 2001. 
The staƟ on is served by local County ConnecƟ on bus service and connecƟ ng service from WestCAT, and 
Tri-Delta Transit, as well as an Amtrak Thruway Bus Service. The staƟ on includes a transit center for 
 buses, passenger drop off  and pick-up zones, a taxi stand, and surface level car parking, reserved for use 
by train passengers only.

The staƟ on is served by 42 Amtrak passenger trains each weekday and 34 per day on the weekends. 
The Capitol Corridor service runs between San Jose, CA and Sacramento, CA and off ers 30 trains per 
weekday (22 per day on weekends). The San Joaquin service off ers 8 trains daily between Oakland, CA 
and  Bakersfi eld, CA. The California Zephyr (San Francisco Bay Area to/from Chicago, IL) and the Coast 
Starlight (SeaƩ le, WA to/from Los Angeles, CA) each operate one train daily in each direcƟ on. Of the 
74 California staƟ ons served by Amtrak, MarƟ nez was the sixth-busiest boarding or detraining with an 
average of about 1,300 passengers daily.

Figure 32 | U  li  es

Cable TV Electric and Gas

Trash 

Water Wastewater

Infrastructure and U  li  es

 Comcast (Xfi nity)
 www.comcast.com
 (800) 934-6489 

 Pacifi c Gas & Electric
 www.pge.com
 (800) 743-5000
 

 City of MarƟ nez Water
 www.cityofmarƟ nez.org
 (925) 372-3576

 Central Contra Costa Sanitary Dist
 www.centralsan.org
 (925) 228-9500
 

 Republic Services
 www.republicservices.com
 (925) 685-4711 

Mt View Sanitary District
www.mvsd.org
(925) 228-5635

Contra Costa Water Dist
www.ccwater.com
(925) 688-8000

Wave
www.wavebroadband.com
800-427-8686

AT&T U-Verse
www.aƩ .com/shop/tv.html
1-800-288-2020

Trash
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Quality of Life

Figure 33 | Temperature and Precipita  on

MarƟ nez’s climate is mild with temperatures ranging in the lows mostly in the 40’s and 50’s to highs in 
the 60’s to 80’s. Annual rainfall averages 20 inches.

Figure 34 | Climate

Figure 35 | Travel Time to Work
The average travel Ɵ me 
to work for MarƟ nez is 28 
 minutes vs. the County at 33 
minutes. Interstate access is 
excellent via I-680 and via 
State Highway 4.
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Quality of Life

Figure 36| Crime Rate

MarƟ nez at 24 crimes 
per 1,000 residents is at 
the median rate based 
on the agencies shown.
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